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MC| Promotion

Script_Qne | |
‘.h__h*__;_h;.__ » how are yqu? —— e, am

calling to ask You a favor, | market MC| long . distance telephone
‘Services and, as you know, M(C] w:ii Save you money compared to
ATET and Sprint, e, would you do me a favor and try
MCI for g month?” . .
Answer tg objections: . Bi .

| e "twill not lcost yoy anything to switch tg
"MCI, and if for any reason you do j |

. not like MCI, we wif pay to
switch yoy back,” | .
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Script. Two - - -
"~ You: “___h_._;._;.;_;-i, do you use AT&T for Yourlong distancae -

telephone calls, or do YOu use a discount long distance
‘serv‘ige?" X o '

Prospect: «| yse AT&T (or Sprint, ;éétc.)‘-" L
. ‘ L ,

. L . 3
You: “Would You be interestedin

53‘””9 Up to 35% on your long
dis.tance b‘ill?’l’ -

Prospect: “Yes.”

i :

{ You: “Great!” \ S &
| You take out the aplication far

rm and proceed to fill it out,
You ca ll.‘ArhWa-y‘/MCl to enroflyour Prospect and.then maij
the application in. i -

MCI, and if for any reason you do nt‘pt like MCI
SWItch you back.” L | '
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' LONG-DISTANCE CARRIERS

For the past two.years MCI has beat out all ath-
- gr-phone compinies in Darg Communications
Maguzine's customer service survey, Suys
editor-in-chief Jo¢ Brane: “Cus-
tomer service has become very
important in the Jong-distance
business because, technologicul-
Iy, iit’s become pretty much a ley-
)

el playing ficld.”

A sludy this year by C.‘uh%umcr Action, an independent
research outlit in San Fruncisco; found thut MCI is still Juss ex-
pensive thun AT&T and Sprint. .

[ BUTMCIE w0y omes mnT
unprecedented competition in
the 3753 billion long-distance
markef. MCI s the No. 2 long-
distance carrier with abowt a
194 share. The phone arena is
viltierable 14 a shogk,

MC1 “could be doing this just
to hedge its bets 5o it will able
to puli the rabbil out uf the hat |
whegnever it needs it," says Jell
Hagan, ar independent tele-
communications analyst in At-
lanta, )

“If MCI does adverlise it , ..
tha wilj trigger a pirice war be-
cayse the 205 price difference
i5 too great to go unchal

By Steve Rosenbush
UsA TODAY

ns slshed the
i Arges {18 st lon

: 208,
8 fu-

the possibility of

BIEINg

12 igule for png-distance ealls

fl AL lenst
L3 2 mopth with MET, Thesé
who £pend less pet the old 15
cent-minute rate,

In' response, AT&T says il
wail't drop its flat-rate price of
-} 1 cents & minute, Sprint says it
will stick w s Ll raes of 14
tens during (b2 evening und
25 cents dufine che dav

84 FORTUNE

lenged.” .

The reduction was an-
nounced 1o Some cuslomers,
bul not in TV ads,

Customiers who signed up for
MCI One last year ean ask the
company to lower their rale,

r b ré avail
: 1 _One customens
ow hilled i six second -

. En
£o! A Practiee of
final ie ol &
the irhesl-minute.
%, rn the ealling
‘s monthly chafpe.

“The more you boy. in bulk,
Ihe less it costs ug Lo provide
0 you and we are passing that
vlong with Ivwer files,” says

John Donogtue, senior vice |

president for consurner mar-
keting.

MCI says it hasn'l advertised
because {'s more interesied in
promoting the integratien of its’
5ervices, Such as the single hill
hat MCI One customers re-
ceive for various products.

Iy ue sy MOT nlso iy
working on more eomplex ox.
atnples of inlgpralion sich as n
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