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Ken McDonald
Hi everyone, and happy New Year! This is Ken McDonald at Quixtar and | want to pass al
message | thought you would find interesting.

The attached message is from a fellow called Tom Hall, and some of you have had the ple
meeting him. He's a consultant working with Quixtar.

You might know Tom'’s name or you might not know Tem’s name, but | bet you anything yt
recognize his work. He's the guy that wrote the jingle, | wish | were an Oscar Meyer Weir
He's the guy that did the advertising that said how many ounces of milk are in each Kraft ¢

Tom was the mastermind behind those and hundreds of other big advertising and brand
campaigns. He was the head of Ogilvy-Mather and he helped thousands of companies de
effective ad and brand campaigns over a big 30-year career.

Well, Tom helped us develop the internal advertising for Sweet 16 in our publications and
Quixtar Web site. I'm sure you've seen the Sweet 16 by now. They're the most profitable
competitive and most exciting preducts you have to support your Web-based business.

Well Tom sent me the following message and shared a few thoughts about Sweet 16, and
thought you'd like to hear it. So here’s Tom Hall. Talk to you soon.

Tom Hall
Hi, Ken, it's Tom Hall calling. | just wanted to drop a quick message to tell you how great
the advertising for Sweet 16 has turned cut. | mean, you just go down the list, Ken.

The Double X ad is really amazing. It captures exactly what this preduct is all about and w
so incredible. | mean, | know it, you know it. |'ve got more energy now than I've ever had
the promise of energy you can feel, guaranteed, is just a terrific, powerful product offering.
terrific brand.

As | think about the Sweet 16 and what a tremendous lineup of products the Quixtar IBOs
think about other companies I've worked with. | can’t think of anything comparable. | mee
worked with Kraft, Sunbeam, Unilever, Gillette, Kimberly Clark, and they've all got a couple
products that are really terrific and set them apart, but I've got to tell ya, nohody has a line
thisl

You've got Sweet 16 really exceptional products, products that have unsurpassed perform
As | evaluate them, they are superior in probably a dozen cases out of the 16. They're all
values and they perform in ways that the competition just can’t touch, so it's an amazing p

| mean, think about it, products th_at_ stop aging where it star_ts, the promise of younger lool
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mne woria s DESL source or water, IS It a canay par or a protein par ¢

| gotta tell you, in 30 years of weorking across a lot of very successful brands, I've not seer
lineup like this. It is amazing to see this many products in one portfolic. They compliment
other. They're right in line with the major parades that are going on in the marketplace, pe
who are moving toward more natural products, organic products, planet friendly products.

So working on this project with your people has really gotten me excited once again, and il
me realize why I'm so happy to be here working with you guys. It's amazing, also, in that-
right here. | mean, right under your nose this collection of products has been in Quixtar al
but when you pull them out and showcase them in this way, they really stand out, and it re
an amazing way to get people into the family. The incredible thing is, is as | said, there’s -
them, 16 products that really hit the sweet spot.

No matter what your business lineup is like, what you can do is you can build something o
16 right there and have a very terrific opportunity. There’s an amazing opportunity to boos
IBO's business if he focuses. He or she can focus on these and they can really nail it.

So, as | said before, other companies would do anything for this kind of a portfolio. We've
the sweet and made it sweeter. And, as | say, the advertising, I'm going to enter the adve
some of the major advertising competiticns. | think it's that goed, and | think we can go ot
and battle it out with the best of the best, because these products are the best of the best
have, and that's pretty darned good.

So let's keep it up and keep me posted, and onward and upward. See ya, Ken. Bye.

Back to For Your Business
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